OREGON
LOTTERY.

RsA\ |RESEARCHsANALYTICS

2016 SOCIAL RESPONSIBILITY SURVEY
Summary of Findings




Y
@ RESEARCH OVERVIEW

ReA| SRS

OBIJECTIVES:

Measure...

Awareness regarding the
recipients of Lottery dollars

Opinions of the Lottery and
where Lottery dollars go

Awareness and impact of
Lottery-funded ad campaigns
regarding responsible
gambling and problem
gambling resources in
Oregon

METHODOLOGY:

1,000 interviews with
Oregonians 18+

15 minute phone survey
(landline and cell)

Gender, age, and region
quotas set to match census
population

May 23 —June 15, 2016

2016 results compared to
2015 Tracking Study results
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Awareness and Opinions of the Lottery /
Where Lottery Dollars Go
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7 - % —

Scratch-its

SOMEWHAT/VERY POSITIVE = 65%

‘ .
* Support state projects/programs A
- GJJUMHI NGS =

* Lottery is fun/entertaining

SOMEWHAT/VERY NEGATIVE = 26%

e Odds of winning aren’t good
enough

SOMEWHAT/VERY INFORMED = 62%
9 point improvement since May ‘15 (53%)
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Over half of Oregonians 18+ agree...

* FUND

* I'm glad Lottery dollars currently fund free EDUMT! 9‘ EDUCATION

problem gambling treatment in Oregon 55 BILLION* SINCE 1995
(71%)
- Junng?ﬁ*
* I’'m glad Lottery dollars help to fund things ECONOMIC DEVEI:PPMENT @msﬁcgﬁ:?' )
that are important to Oregon (68%) 2 B".I.ION SINCE1985 |
» Lottery dollars make a significant ANTEN : STATE PARKS/WATERSHEDS

contribution to the State (56%) $1 B".I.ION+
SINCE 1999

e

* 45% agree that the Lottery is operated m“fi
fairly and honestly (37% neutral)

* 2015:41%

HOW DO YOU FEEL ABOUT WHAT
* 43% continue to agree that the Lottery is LOTTERY DOLLARS DO FOR OREGON?

an appropriate way to raise revenue for . .
Oregon (25% neutral) Positive: 72% (70% in 2015)

* 2015:44%
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PERCEPTIONS RE: LOTTERY AND OTHER GAMBLING
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e |tis up to each individual and not the state
to control their own gambling (67%)

e There is too much gambling in Oregon (32%)

* | am opposed to gambling in ANY form
(22%)

e [t’s time to consider banning all forms of
gambling, Including the Lottery (19%)

‘ » | like to play the Lottery (27%)
e | prefer casinos to Oregon Lottery (26%)

e Lottery games should be available for
purchase on the Internet (12%)
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* 44% recall OWins advertising
(2015: 42%)

* Schools/education and helping
parks/environment are most
often remembered.

* 91% able to correctly identify at least
one recipient of Lottery dollars.

* 31% know all four.

o 72% feel positively about what Oregon
kel Y o Lottery dollars do for Oregon.

e
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AWARENESS OF LOTTERY-SPONSORED PROGRAMS
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% Aware:

THOSE AWARE THAT LOTTERY IS A SPONSOR
HAVE NOTABLY HIGHER POSITIVE OPINIONS
OF THE LOTTERY

TEACHER HOOD
SOLVE OFTHE TO

YEAR COAST

Aware that

Lottery is a 75% 71%
Sponsor:

Not Aware
Lottery is a 62% 63%

HOOD-CORST ) 16% Sponsor:

RELRY
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Advertising Awareness: Responsible Gambling
and Problem Gambling Treatment
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RESPONSIBLE GAMBLING ADVERTISING

e . - ( - .
@, | 0gsl
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Recall of RG advertising notably
higher this year (54% vs. 37% in '15).

e Top Source: TV (84%)

What does the term “Responsible Gambling” mean to you?
Set a budget / time limit 62%
Gamble for recreation / entertainment only 14%
Being a responsible gambler / Have control 10%
Don’t gamble 8%
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AWARENESS OF RG MARKETING EFFORTS

ReARRASTES

Brochures at retail location about PG prevention and
treatment

PG Helpline information sticker on a VLT

Credits displayed as dollar amounts on VLTs

Link to the PG resource website from Lottery's website

Clocks displayed on VLTs showing the time played

Messages about RG on the Lottery webpage

Public
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* 55% Recall PG advertising.

Net Recall: 55%

e Top Sources: TV (78%) and
radio (18%)

e 75% of adult Oregonians are
aware that free problem
gambling treatment is available
in Oregon.

* 2015: 70%

treatment

A
[ 1
32%
Free support Online info

or chat groups
for gamblers

to family

What does the term “Problem Gambling” mean to you?

Wasting / Spending money
Addiction

No control (NET)

Ruining family relationships/life

Spending more than you can afford / have / budget 23%

Not paying bills / rent / financial problems / debts 16%

18%
17%

14%
10%
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SUMMARY
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e The majority of Oregonians continue to feel positively about the Lottery,
the state programs we support, and the games we offer.

e Efforts to better inform Oregonians about what the Lottery is and does are
working — but there is still a sizable proportion that don’t know how we
operate.

e The majority of Oregonians approve of where Lottery dollars go.
e OWins messaging and execution resonate with Oregonians.

e Positive opinions about the Lottery increase when Oregonians are aware of
the events we sponsor — but awareness is low.

e Responsible gambling and problem gambling ad campaigns are very
effective in reinforcing intended messaging.

e TV advertising is the most effective means of promoting RG/PG awareness.
— but that doesn’t mean it should be the only means.
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